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Abstract
Introduction

Packaging constitutes a critical component of product marketing and is often the first element
perceived by potential customers, capable of shaping either a positive or negative impression of
the product. Among the most compelling and effective packaging approaches is minimalist
packaging. Minimalist packaging refers to the application of minimalist design principles

characterized by simplicity and the elimination of non-essential visual elements. This design
philosophy emphasizes clarity of message and reduction of visual clutter, thereby conveying
cleaner, more transparent communication. In fast-paced retail environments such as store
shelves, the visual appeal and simplicity of minimalist packaging can effectively capture
consumer attention and encourage spontaneous, hesitation-free purchasing decisions. Moreover,
minimalist packaging often conveys a sense of calmness, sophistication, and authenticity, which
can enhance consumers’ perceptions of product quality and genuineness. However, in certain
contexts, minimalist packaging may reduce the amount of accessible product information,
potentially leading to consumer hesitation or purchase avoidance particularly when pre-existing
brand trust is low. When employed by established brands, minimalist packaging communicates
confidence, honesty, and a focus on core product value, thereby reinforcing consumer trust at the
point of purchase. Given the growing use of minimalist packaging as a branding and
differentiation strategy, there is a clear need for systematic research into its impact on impulse
buying behavior, especially within the cosmetics and personal care industry. Notably, the
mediating roles of brand trust and visual aesthetics have received limited empirical attention.
Hence, this study addresses the following central research questions: (1) Does minimalist
packaging significantly influence consumers’ impulse purchasing behavior in the cosmetics and
personal care sector? and (2) If so, does this influence operate through the psychological

mechanisms of enhanced brand trust and positive visual aesthetics?

Research Methodology

This study adopts a quantitative research design. In terms of purpose, it is classified as applied

research, and in terms of methodological nature, it follows a descriptive-survey approach. The
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statistical population comprises consumers of cosmetics and personal care products in Tehran,
Iran. A sample of 384 participants was selected using a combination of purposive and
convenience sampling techniques. Data were collected through standardized questionnaires
measuring the study’s constructs. Content validity was employed to assess the validity of the
measurement instrument, while construct reliability and Cronbach’s alpha coefficient were used
to evaluate internal consistency and reliability. Structural Equation Modeling (SEM) was

applied for data analysis using LISREL software.
Findings

The results indicate that minimalist packaging exerts a statistically significant and positive
influence on consumers’ impulse purchasing behavior, brand trust, and visual admiration.
Furthermore, both brand trust and visual admiration significantly and positively affect impulse
buying. Critically, the findings reveal that minimalist packaging operates not merely through
visual salience but also by enhancing brand trust and evoking favorable aesthetic responses,

thereby facilitating unplanned purchase decisions.

Conclusion

The key theoretical contribution of this study lies in identifying and empirically validating a
dual psychological mechanism—comprising trust induction and visual admiration—through
which minimalist packaging influences impulse purchasing. This elucidates a psychological
process that has been underexplored in prior literature. From a graphic design perspective, the
findings demonstrate that design elements such as negative space, contrasting colors, clean lines,
and a clear visual identity can effectively evoke positive emotional responses and strengthen
consumers’ perceptions of brand ‘“honesty” and “quality.” Practically, these insights offer
valuable guidance for brand managers and packaging designers, highlighting how minimalist
design, when strategically implemented, can simultaneously attract attention and cultivate
emotional trust—thereby enhancing both aesthetic appeal and persuasive power at the point of

sale.
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