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Introduction

Packaging is a critical factor in product sales success, serving as a key element in brand differentiation
and consumer decision-making. Many marketers consider packaging the fifth "P," alongside price,
product, distribution, and promotion. It is estimated that ten percent of a product's retail price is spent on
packaging development, design, and production. Therefore, packaging plays a significant role in
marketing, either encouraging or even discouraging consumers from purchasing a product. Numerous
studies have examined the impact of packaging elements and features (such as packaging design, product
information, technology, and color) on consumer buying behavior. Most of these studies have
quantitatively (through surveys) or experimentally investigated the impact of these factors. Transparent
packaging has gained increased attention in recent research. This study aims to identify the factors
influencing the choice of packaging (transparent/non-transparent) using qualitative analysis.
Furthermore, a comparison of transparent and non-transparent packaging in snack products has not been
previously investigated.

Research Objectives and Questions

The research aims to answer the following main question:

What are the key factors affecting the choice between transparent and opaque packaging for snack food
products (chips and peanuts)?

The objectives are:

1. Identifying the reasons why consumers choose transparent packaging for chips/peanuts.

2. ldentifying the reasons why consumers choose opaque packaging for chips/peanuts.

3. Classifying the above reasons into appropriate categories.

Methodology

This research, based on its objective, falls under the category of exploratory research, as it aims to
identify factors influencing the choice of packaging by buyers. Methodologically, it is a mixed-methods
study employing an experimental approach for data collection and qualitative content analysis for data
analysis. The sample consisted of 74 undergraduate students from various humanities disciplines with an
interest in research. Purposive sampling was used. The criteria for sample selection included the
purchase and consumption of the products under investigation and a willingness to participate in the
research. Theoretical saturation was determined to be an average of 15 participants per packaging image,
but data collection continued for up to 10 additional participants per product to ensure reliability and
account for potentially unusable responses. Data from six participants were excluded, and the data from
the remaining 74 participants were analyzed. Image selection tests and questionnaires (with open-ended
and closed-ended questions) were used for data collection. In the experimental section, participants were
shown four different images of two products — chips and peanuts — (through an online test designed for
this purpose) and were asked to choose one of two packaging options. They were then asked to write
down their reasons for choosing each package. To eliminate the influence of other factors, they were
instructed to imagine they were shopping in a store, and efforts were made to ensure diversity in age and
gender. The data were collected, initially reviewed, and then analyzed.
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Given the qualitative nature of the analysis, rich description and peer debriefing were used to ensure
validity. To ensure reliability, the research process was meticulously documented (credibility), findings
were closely linked to the data for transferability, and inter-coder reliability was established. For the
latter, ten percent of the total data (eight cases) were randomly selected and coded by the first two
authors. Their coding agreement was determined to be above the acceptable threshold (0.77). SPSS
software was used for the descriptive section and ATLAS.ti software was used for qualitative analyses.
Qualitative analysis was conducted using an inductive approach and thematic analysis method. Thematic
analysis by Braun and Clarke (2006) was used to analyze the data. First, the data text was carefully read.
Then, initial (open) codes were identified. In the next stage, categories were created, and themes were
selected. Finally, the names and content of the themes were reviewed, and a thematic network was
designed.

Results and Discussion

According to the findings, the monthly consumption of both products by respondents is approximately
the same, but there is a slightly higher preference (around one percent) for buying chips. Furthermore,
the majority of respondents preferred non-transparent packaging for both chips (59.5%) and peanuts
(60.8%) over transparent packaging. Qualitative analysis revealed that the most frequent open codes in
the selection of chips were related to the visibility of the packaging content and the attractiveness of the
packaging. The findings indicated that consumers' choice of chip packaging is influenced by several
factors, all of which are somehow related to enhancing the product's appeal and trustworthiness. Features
such as visible content, visual appeal, and creative packaging design help consumers feel more
comfortable and confident in their purchase. Additionally, vibrant colors and visual effects can increase
enthusiasm and motivation to buy.

After reviewing and refining the initial codes (removing duplicates, merging similar codes, renaming

codes where necessary), the number of codes related to chip packaging was reduced from 78 to 34,
organized into eight conceptual categories. Visual appeal and packaging design, packaging transparency,
emotional and psychological impact, product/company trust, and product health and freshness were
identified as the most important factors in chip packaging selection. Packaging color, product quality and
protection, and individual factors were also considered important, but to a lesser extent.
Regarding peanut selection, the most frequent codes relate to the visibility of the packaging contents,
attractive color, appealing design, and overall attractiveness of the packaging. In general, the visibility of
the contents and the attractive color of the peanut packaging had the greatest influence on product
selection by participants.

Consumers' choice of peanut packaging is influenced by a combination of factors that affect their
perception and shopping experience. The visibility of the packaging's contents is a key indicator,
allowing consumers to clearly assess the product's quality and freshness, thus reinforcing trust. Attractive
colors and appealing designs naturally draw customers' attention and can create a positive feeling and
desire to purchase. The perception of health and confidence in the product highlights the importance
consumers place on quality and brand credibility. After reviewing and refining the initial codes
(removing duplicates, merging similar codes, and renaming codes where necessary), the number of codes



Packaging Sciences and Techniques / 2026/ Vol.16/ No.4 90

related to peanut packaging decreased from 63 to 30, organized into seven conceptual categories. The
five most important factors in choosing peanut packaging were visual appeal and packaging design,
packaging transparency, packaging color, product health and freshness, and trust in the
product/company. The remaining factors were of secondary importance.

Conclusions

According to the findings, the visibility of the package contents, package attractiveness, package shape
and design, attractive and vibrant package color, and the perceived safety and reliability of the package
contents were the most frequently cited reasons for choosing a particular chip packaging. Furthermore,
qualitative data analysis revealed that the reasons for choosing chip packaging could be categorized into
eight conceptual categories, ranked by frequency: visual appeal and packaging design, packaging
transparency, emotional and psychological impact of the packaging, trust in the product/company,
product health and freshness, packaging color, product quality and protection, and individual factors.
This aligns with the findings of previous studies on packaging design and type.

The findings indicated that factors influencing product choice differ depending on the packaging type
(transparent/opaque). Specifically, for chips, transparency, emotional and psychological impact, and trust
in the product/company were the most important factors in transparent packaging, in that order. In
contrast, visual appeal and product design, packaging color, and trust in the product/company were the
most important factors for opaque packaging, in that order. Regarding transparent peanut packaging,
transparency, product health and freshness, and trust in the product/company were the most important
factors, in that order. Conversely, visual appeal and product design, and packaging color were the most
important factors in choosing opaque peanut packaging, in that order. This result is consistent with
previous studies on the perception of quality and packaging type.

Based on the research findings, while transparent packaging, by allowing the contents to be seen, can
lead to product trust and increased purchase likelihood, other factors, such as the packaging of other
products and individual factors, also play a role and should be considered. Since the ability to see the
contents of the packaging reduces the risk of unfamiliarity with the product, it is suggested that food
manufacturers use transparent packaging for their new brands or products. Furthermore, if the packaging
color conveys a feeling appropriate to the contents, it can lead to increased purchases. Therefore, the use
of cheerful and attractive colors is recommended. Given that male and female buyers may prefer
packaging with different colors, it is suggested that if different colors are used, the target group should be
considered in advertising.

Future researchers are encouraged to conduct similar research on various products with different
packaging and with participants from different groups. Using different information on the packaging
(including brand name, logo, price, and the like) could also lead to interesting findings.
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